SOCIAL MEDIA STRATEGIES TO INCREASE ONLINE SALES



ABOUT US

Our goal at DigiVino is to provide affordable solutions
for businesses in the wine world

We serve as a bionic arm of your marketing department

Our specialities include logo and label design,VWeb,
mobile and social marketing, PR, SEO, video & email

We collaborate with you to capitalize on digital
marketing to increase success

Current client roster include among many others:
Robert Keenan Winery, Avinodos, Gustavo,Vino
Godfather, eWinery Solutions,Wine Elevation and St.
Helena Ag Services

WWW.DIGIVINO.COM


http://WWW.DIGIVINO.COM

SOCIAL MEDIA



SMO AGENDA

« Importance of Social Media
Optimization (SMO)

- Walkthrough of each Social Site
* Pinterest in detalil

- Offers via Social Media

- Hootsuite Setup



US Social Network Users, 2008-2014 (millions and % of
Internet users)

1649

1579
1504 (65.8%)
(63.5%) (647%)

140.2
(61.2%)

1270
(57.5%)

109.2

2008 2009 2070 2011 2012 2013 2014

Note' use at Jeast monthly via any device
Source: eMarketer, Apni 2010

US Social Network Users, by Age, 2008-2014 (% of
Internet users in each group)

2008 2009 2010 2011 2012 2013 2014
-1 9.0% 118% 140% 153% 161% 163% 17.3%
1217 730% 749% 782% 812% B838% 848% 857%
18-:24 801% B832% 867% 880% 892% 9S07% 91.4%
2534 579% 704% 767% 8146% BI0% 838% 84.46%
3544 3I50% 497% 603% 659% 697% 721% 738%
45-54 281% 425% S513% 562% 596% 621%  64.46%
55-64 149% 343% 423% 491% S531% S49% 56.8%
65+ 47% 141% 204% 259% 319% 350% 379%

Note: use at least monthly via any device
Source: eMarketer, Apnil 2010

114812 wow eMarketer com

THE DATA

*65% of US internet users are on Social Media

*Avg age of wine-drinking social networkers
are 21-44



DIFFERENT COMMUNICATION
STYLES FOR DIFFERENT
NETWORKS

tripadvisor:




WHO IS YOUR AUDIENCE!?






Use Pinterest to drive traffic to your site H OW TO PI N T E R E ST

Put a PIN it tool on your browser

Put tantalizing images and tips on your Web
site (i.e.: blog)

File Edit View History Bookmarks - 0
: Pin it ¥ Like &9 Visit Site ¢ Edit -4 Send Share
. About Safari
Preferences...

Clear History and Webs .
Pin It button

Services Bookmarking

Hide Safari Pinterest Inc >

Hide Others Pinterest is a tool to find
Show All your inspiration and share it
Quit Safari with others. Use it to collect

things you love, organize
and plan important projects,
and more.




HOW TO PINTEREST

pinterast.com

Pick a board

Board Cooking v

Description What oh what to pair with this amazing flourless cake?
Michael Keenan on Zinfandel

Pin those images on your boards

Your fans’ friends will see those images on
their boards and re-pin the ones they like.
Then, to find out more about the image, they
click on it and are brought back to your site.



PINTEREST

Pick a board
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What oh what to share with this
amazing flouriess chocolate cake?







*Take advantage of the most under-utilized
social network for wineries: Linkedin

*Join clubs where your customers hang out,
and monitor to better understand your
audience

*Establish your brand as a hub for important
info related to wine

*Be a person with a name and personality, not
just a logo

*Ask / answer questions

*Find opportunities

Richmond Wine Lovers Warehouse

Val Wine lovers In RO area

Manaager at Moncrielf Entert

Chilean Wine Lovers Chile

& For Wine Lovers
:_.'I" D SOMEmesier, provioe naeoendant wvine

talian wine Lovers Online

hunier presso Hakanwinelovers

e Wine Lovers Tours
c‘:‘ Lessure, Travel & Tourism: 1-10 emplovee

W For Wine Lovers

~ we b & Beverages: Myself Only

- Wine Lovers Club Mexico
Wine and Spirits: 1-10 employees
‘ Wine Lovers

X v/ioc Bloggers, Lovers & Enthusiasts

LINKED IN

wine lovers X Q

Wedding Planners x Q

194 resuts for Wedding Planners

3
(88)
(106)

)
(100)

(186)
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Wedding Planners and Coordinators [Subgrou)
& 1 you serve ™o wedding industry - That unique, stressed out
bride and her enlerage. i you market 10 Te ndustry,

*» 190 In your network « Similar

Promaote! for Wedding and Event Planners
Promonse! has mon than 15,000 in-network wedding and event
professionals in 20 specialty sub-groups. Our sister

* 134 in your network « Similar

UK Wedding planners
F@WGMMWDMOM“M\WW
developments in wedding styfes, themes, and venues. .

* 13 In your network « Simiar

Wedding Planners, Co-ordinators, and
Consultants Alumni Forum and Network

& To provide a forum for Wedding & Event professionals as well as
oS I the Fundrasing Seld, Cranites, and associaled

» 27 I yOU! NEOwWOrK » Simiay

Promote! Wedding Planners and Bridal
Consultants Subgroup]

& Promote! Is all about promoting and tranding your wedding
planning andior bridal consuiting business by sharnng your

» 28 In your network « Simiar

Event Planners and Coordinators

& Plan panes, mestings, or avents? Casenars, wedding
consultants, meeting planners efc. Also vendor or senvice
provicerns.

» 2,1:‘0 1 YOur NETWOrk - Servatyr

.Party Planners and Entertainers - Wedding
Officiants with Dave Maskin, The WireMan
WireNames.com [Subgroup]

& Devoned 10 oificiants, JuOes and Chngy Who Drasica Over
weddings wedding ceremonconies | bar bat mitzvahs also ) Rabbs ..

*» 20 In your network + Simdar

Wedding Industry Professionals
Wedding Incustry Professionals and those who Lirget the wedding
and honeymoon market

<
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YELP! / Trip Advisor

3

tripadvisor:  yelp,

*Don’t be afraid of Yelp!, Trip Advisor and
other geographic networks

*XYour fans will use these tools, whether or
not you do

XTake control of the situation

*Encourage customer reviews right on your
site and/or include social media feeds on
your site

*Highlight positive reviews on these
networks

*Respond directly to negative reviews

*Ask guiding questions to reviewers

A8 Carol H.

8 Livermore, CA
v+ 28 friends
% 19 reviews

Y 6/18/2013

This past weekend my husband and | joined a group of five
friends for our second annual trek to the Keenan annual
Members Event. It is Members Only, but if you sign up for
the Wine Club on entrance, you get in free.
This is a fabulous event with live entertainment and
beautiful foods. We were able to taste 9 wines, including a
Cabernet futures. And the food was awesome .. oysters
on the half shell, sausages, lamb chops, gazpacho with
lots of shrimp, a fabulous selection of cheese, and did |
mention the made-to-order burgers on the barbecue?
Delicious.
Plenty of tables and shade, so it was easy to spend a
couple of hours here. Tastings were held in the regular
tasting room, as well as the cellar.
Their 2012 Summer Blend was fantastic and will go
quickly. The perfect white (even though | prefer reds) for
sitting by the pool in the summer.






* Give your social
network fan base
special benefits such
as coupons, discount
codes and info about
secret events.

EXCLUSIVE OFFERS

SELECT TO REDEEM INSTANTLY

Save 157%
Get a coupon for 15% off instantly just Facebook Liking us!

il 440 |

SELECT TO REDEEM INSTANTLY

' - - L)/
o =)
A/ 1Y%
>ave 1 )

Coupon : FB4ME
Use this coupon on our checkout page
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YOUTUBE
foulld

*700,000 people view wine-related videos
every month

Robin Thicke "Blurred Lines" parody "Blurred Vines" at Jordan
AREYOU ON YOUTUBE? Winery

Jordan Vineyard & Winery

+ Add to < Share ss+ More
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tripadvisor-

people on the go






r cooler chatters
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0, lay and professional news announcers
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tripadvisor:




SOCIAL MEDIA MANAGEMENT
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Csenanon ] PRI H FQN N

[lamosmcks x
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News Feed

t. Home Feed

b Mentions
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i nootsuice

t Direct Message (Inbox)

Sent Tweets

30+

Ronda Mesaris -
S8 11 45am 0 comments

oS | ust helped my friend buld a
- house in My Vineyar di

helped Heather bukt ther house
3 ' n "

Vinevard, If you vist their

vinayvard, you can heip, 1o

Ronda Mesaris -
ed 11 44am 0comments

Ronda was a great neighbor
and fertilized Heather's
grapes.

helped out my friend by fertiizing

thelr grapes! This gave them a
Donus 10 their XP, and | love being
& good friend and helping them

out! You can help them out too!

Ronda Mesaris -
o& 11 44am 0 comments
o | ust helped my friend bulld a
- house in My Vineyar di

helped Heather bukt ther house
Vinevard, If you vist their
ou can help, 1oo!

\ ’ n My
vineyard, ¥

Ronda Mesaris -
S& 11 43am 0comments

30+

TheCloudNetwork: #Cloud #Storage Cloud
storage audit trail key to Geminare archiving
service for MSPs: By Todd hitpfurld eu/6TVND +

P Y YT YT YT Y Y Y Y Y Y Y Y Y Y Y YT

1:19an erbeak

l Iatlmeslot

Letterman: So Tony Hayward Is leaving 8P, He'll
be announcing his future plans £o0on on a one-
hour ESPN special. Latimes. comiticket

janmepoplck

XLRQ Radio. Janine Popick, Vertical Response
talks emall marketing/social media/growing your
small business hitp it WaFECuq +

andrea_r

1:19am via TwestDeck
and the guest room is readyl RT @wpmuguru
mowed the lawn before our company arrives )

colnstar
FTmwTues is happenmg today at 1PM PT —Who
will be joining us?

WebDeannDev )

1:19a1

Guess what?: Make MUCH MORE MONEY Doing
YWeb Design: htlpdimil icalpyZ +

. andrea_r
1:18am via TwestDeck
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B senselbot
@iameshicks Have a problem? JUDO FEX THAT!
Show Conversabion

E senselbot

@gamesmc ks Have a problem? JUDO FIX THAT!
Show Conversabion

u GlennaStockman

@mmesmc ks Test and Keep the new Machook
wrw.makbook-for-all.info?=mty2 #apple #ipad

strebel
@;amesmc ks word .. ketel one ittop 5 in my book
Show Conversation

n ]ollsupport 7
Py g y CoTwest

@umushn ks Go to Preferences = Desktop
Switcher » Netbook mode, it's not a bug, it's a
feature "ZK

Show Conversabion

n jolisupport
@jameshicks What issues are you having? *ZK
Show Conversabion

u GlennaStockman
@mmesmc ks Test and Keep the new Macbook
wrwe. makhook-for-all.info?=mazuy #apple #ipad

TwestDec)

Y U wdydwyd

1 followy u vr@Deifell 1w, 19 post images here
from all over the world that are part of the
woydwyd worldwide meme. They're good to RT

a AwayFmd

Apple <News@m91deaople apple.com=: iPhone
4 Case Program. Avallable now. Dear IPhone 4
owner, You are eligible to receive an iPhone 4
Bum

AwayFind

GameSiop News
<gsnews@emall.ebgames.com»: GameStop
Yeekly Offers 7.23.10 - Up to 50% off novwd Save
10-50% off new and used games! Home- N

ﬁ !_N3edq'e

ok glad you figured it out
g w3edge
ok

w3edoe

does thls occur when W3TC is disabled?

waed_ge

T

and i can see your setlings so i have no idea
what you have running

™ wiedge

t

jameshlcks
Apple's taking bauery chargers green with new
device hitpibit W9pSHEe +

jameshucks
Apple releases a tablet Infroducing the Magic
Trackpad hitp /bt elhYOB +

]ameshlcks
Wal-Mart Moonwalk — Latest Viral Video
nito rbit Wd6S412 4+

jameshicks‘

Published: Walk-Mart Moonwalk — Latest Viral
Video - hitpafclicky. menyR <+

queshicks

et y A

Wait, Tivo is still around? Apparently it might be
include with the AppleTV hitp Abit i/SLLYI6 +

]ameshlcks

“q1 ) Sute

Published: | Have A Problerm With Wikileaks
hitpfht i1 8jhpK +

jameshlcks
Published: Unstaged Concens Will Be Awasome
hitp fht i1 8jhpl +

jameshicks
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Facebook Insights
Snapshot
Total Lines Naw Lies Page Ingagement Weaky Total foach
2,039 42 57 1,407
*ams 6 * 966% 2%
Daily Post Feedback
Viino Wine Scanner onthe App Store by -

B — e e ®

e Tes

€S : o
nootsurce —

Jan 0, 2012 A gruat read 30 New Faatees 5 3

n e 8 2002 12 Conumen Trenchs fox 2012 . ¢ 1on

i Bn7.20m  Corgares aw bokng "2 v 3 227
R 022 et 4

B e R

*Consolidate your social media S — -

Jan & 2070 AJR YO TR SO TN Y

Likes by Region Likes by Demographic - Graphical

| 5
| I
11 . -

Rick Healy - N -

W oneot Dame ™o Likes by Demographic - Tabular

*Enjoy support of over 140 apps

Messages Digvino

*Schedule future posts

*View social media timeline

Aug 27, 2014, 1:18pm W et kg = _ -.-.““ Fomale —
When you have the time. Thx —= b am —
*View & manage messages = s ——
Anitas Singh B -
Apr 02, 2013, 11:15am DellyLien
*Analyze and learn from statistics N .

Guido Giersch

Mar 04, 2013, 5:03am

Ein klares "gefallt mir" aus Berlin. C

" [T
freuen: www.facebook.com/berline -
Likes by Language Likes by Source
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Frencn »n movercers 1



To sign up for Hootsuite SI G N U P

| Visit https://hootsuite.com

2 Type your email address, full name, and create a password

3 Click Sign Up Now

&) social Media Managem % L
I Ians. «~ C' N 5 hitps://hootsuite.com l\‘_'
[ ]
l‘ . ‘ ‘
satures Plas P | Resources
& SUIl@  Festures | Plans&Pricng | Biog | Resources

FREE: Up to 3 social accounts Social Media Management

- BaSiC r'e Po rts The leading social media dashboard to manage and measure your sodal networks

» Manage muiltiple socal networks

» Schedule messages and tweets

PRO: $8.99/month = - a—
o - - = Analyze socGal media traffic

- Up to 50 social accounts = « 6 milons st usr
- Up to 10 reports

- Security

2@ =

Sign Up Login +

Sign Up Today - FREE
f Sign Up Using Facebook

I have read and agree 1o the Terms of Use
(W 1'd like to receive HoctSuite newsletters

{3 ) Sign Up Now

- Different Members


https://hootsuite.com/

ADDING SOCIAL NETWORKS

Connecting your social profiles to your
Hootsuite dashboard enables you to do
things like publish messages to multiple
networks, schedule content, track brand
mentions and analyze social media traffic.

Addto: My Social Networks

To add a social network:
Add Twitter Profile

To allow HootSuite access to your Twitter account, you
must first give authorization from Twitter.com

| Click Add Social Network button " @ T Cornect wkh Takier

 Follow HootSuite on Twitter for updates and

2 Select a social network announcements

3 Connect your social network




ADD TABS AND STREAMS

To add a tab: Ol 2 cico wor v || Compose message PLEPQA P o.ri
vogle+ Pag OUrsq ySpace X X DPS X /_\‘x +
¥l O v & AdcStream 4 Add Social Network @_

| Click Add Tab (plus icon)

2 Type tab name, and then press ENTER 1

To add a stream:

Stream | Scarch l Keyword l Lists

| Click Add Stream e
2 g l!souch-uu(é,l

Select the type of stream:

Home Feed

2 Select a social network aw | Mentions 0 e

Direct Message (Inbox) *
Direct Message (Outbox)

3 Select a profile Sont Tweots

Favorite Tweets

My Tweets, Retweeted
Scheduled Tweets

4 Select a stream




COMPOSE AND SEND MESSAGES

[ Social Media Winter is Coming - An Infographic: http://ow.ly/lldVK

To compose and send a message: A J i Amanda Schwartz % B @
| Click to select a social Amanda’s Page r A
network (more than one can be (2 Amanda Schwartz SO
selected) A || Cloar | | [# Favortes | 3] || | & Addalink > 2 EL QB

2 Type your message.

3 Add Links- Make sure to

SHRINK to tiny url (owl) | Err—

¢ blog.hootsuite.com £+ | Shrink

X
4 Add Images- Drag and |7 ¢ © & Drop files from your desktop here, or...
D rop Select files to upload
'A H ~ B
) October 2013 (> ] 2013-10-18 -
S M T W Th F Sa
5 Schedule message- Date/ v : 3 ' 8 4:30 4 | am m\j
1 4 5
Time / Email me when message is sent

6 7 8 9 10 11 12 o
13 14 15 16 17m 19 View date in Publisher

”~
20 21 22 23 24 25 26 lD'

27 28 29 30 31 )
Want to save time? Try the bulk mess pader

Schedule




Ready for a test drive!




ACTIVITY

Review Social Sites
Discuss Most Engaging Posts

PHOTOS

QUESTIONS
HOLIDAYS

WINEMAKING NEWS Special Offers
CRAPE CROWING SEASONS



QUICK BREAK



BONUS ACTIVITY
Set up Hootsuite account
WRITE & SCHEDULE [0 POSTS

PHOTOS

QUESTIONS
HOLIDAYS

WINEMAKING NEWS Special Offers
CRAPE CROWING SEASONS



A PRACTIAL STRATEGIES TO
INCREASING ONLINE SALES
FOR BOUTIQUE WINERIES

TAKE AWAY



INTEGRATED ONLINE MARKETING

All of the pieces we’ve discussed today need to work together.

1.SMO (Social Media Optimization)

2.Tracking (Google Analytics, etc.)
3.Website Branding & UX (User Experience)

4 Email & Mobile



MONITOR,ANALYZE & ENHANCE

TRACK & ANALYZE

Fob 3,2005 - Mar 15,2008
CHpMad ™ e 2008 fan 11 X008

Pashboara

1 o

W E BS | I E M 62'2“ “““ 3 75.01% cosrce bus
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: Peovices: TZIM 1 ITA08 Doovtown 00211 (36581
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BE ADVENTUROUS

& HAVE

The immediacy of on
means you can quick
works and tweak w

FUN

iIne marketing
y gauge what

nat doesn’t.



THANK YOU!



Questions!

® Contact us if you have questions

® When you have mastered
today’s strategies and are ready
to take your digital media
optimizing to the next level,
we are here to help.

Pamela Snyder Christian Gutierrez

DigiVino.com

Napa, California

(415) 407-8276
christian@DigiVino.com
pamela@DigiVino.com



ADDENDUM



Practical Strategies to Increase eCommerce | COURSE DESCRIPTION

Program:Wine Business Institute Seminars

New to online marketing! Know you should be using Social Media but not sure why or how?! Heard of Google Analytics
but never set it up? Built your website but not sure how to drive traffic there? Interested in taking your Direct to
Consumer function to a higher level by tapping into the growing wine ecommerce channel? If so, this engaging and hands-
on session is the perfect introduction for those new to online marketing. Boutique winery staff involved in online
DTC tasks will learn:

* Email marketing best practices and simple campaigns
* Understanding how to get more exposure for your winery website through beginning SEO (Search Engine

Optimization) and SEM (Search Engine Marketing)
* How to test and optimize the design of your website to improve user experience and secure ecommerce sales

* Introductory Google Analytics overview
* Social media that actually boosts your website traffic

Each topic we cover will include a corresponding activity, so make sure to bring your laptop.You’'ll leave with solid
ideas on how to increase your boutique winery’s online wine sales.



FOUNDER OF DIGIVINO

Pamela Snyder founded DigiVino in 2010 with 16 years experience in digital media and
strategic planning. She has:

* Spearheaded numerous online strategies,VWeb sites, mobile apps and social media
that increased revenue and brand-value for clients such as Keenan Winery, Gustavo,
Avinodos, AbsolutelyFabulousTours, Buhman Estate Vineyards, St.Helena Ag Services

* Led global, national and regional teams for Sutter Home, Miller; Nike, Cisco, Walmart,
San Francisco Department of the Environment, Toyota, NFL,Visa, Levi’s, International
Fund for Animal Protection,World Watch International and Save the Children.

* Led the producer team of one of the world’s top Web agencies, Red Sky Interactive;
managed $10M/annually in combined project budgets and a team of 25 implementers
and 10 producers; after launching interactive media company in South America.

* Contributed to a landmark carbon analysis of San Francisco’s waste, which continues

9 . ¢¢

to inform the city’s “zero waste by 2020” goal.



